	INFORMATION AND INFORMATION TECHNOLOGY QUESTIONS

	
	2008

	1
	Lees could use the Internet to market their brand name to overseas customers.

Describe the benefits of using the Internet to market products.



	
	• Can sell its products on the Internet, e-commerce OR customer benefit of online

shopping eg free delivery, online discounts etc.

• Increased potential market to become worldwide.

• Consumers can order 24/7.

• Customers can leave their details on company website.

• Customers can gain information about the products.

• Market research can be carried out/on-line questionnaires.

• Can research information on competitors or suppliers.

• Gives the image of an up-to-date company.

• Hyperlinks with other sites.

• Quality of internal information. (5)
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	2
	ICT is used to help head office communicate effectively with branches in

remote areas of the country. Explain how modern technology can be used

to communicate effectively within an organisation.

	
	• Use of shared resources on LAN’s – work can be done by more than one employee at different branches on the same software or file.

• Staff can have their own area or could have departmental areas where information is stored.

• E-mail – messages can be sent to more than one employee at a time.

• Attachments can be sent between employees.

• Video-conferencing – branch managers can hold meetings without

leaving their office, saves costs of travel and accommodation.

• Mobile phones – used by sales person to stay in touch with head office or branches.

• Fax machines – information can be faxed from one branch to another.

• Internet − used to check company website information.

• Powerpoint used for delivering training.

• Spreadsheets – used to show charts/graphs and allow for easier analysis of information.

• Word processing – can be used to send letters, memos, notices to employees.

• Database – can be used to sort large quantities of information for use by staff.

(6)
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	3
	ICT is used to help head office communicate effectively with branches in

remote areas of the country. Explain how modern technology can be used

to communicate effectively within an organisation.

	
	• Use of shared resources on LAN’s – work can be done by more than one employee at different branches on the same software or file.

• Staff can have their own area or could have departmental areas where information is stored.

• E-mail – messages can be sent to more than one employee at a time.

• Attachments can be sent between employees.

• Video-conferencing – branch managers can hold meetings without leaving their office, saves costs of travel and accommodation.

• Mobile phones – used by sales person to stay in touch with head office or branches.

• Fax machines – information can be faxed from one branch to another.

• Internet − used to check company website information.

• Powerpoint used for delivering training.

• Spreadsheets – used to show charts/graphs and allow for easier analysis of information.

• Word processing – can be used to send letters, memos, notices to employees.

• Database – can be used to sort large quantities of information for use by staff.

(6)  
2008 4DI

	4
	(ii) The Data Protection Act 1998 is the legislation which covers

information stored on computers about individuals. Describe the

main features of the Data Protection Act.

	
	• Information must be obtained lawfully.

• Must be accurate and up-to-date.

• Must only be held for the purpose stated.

• Must be securely stored.

• Should only be held for the time it is required.

• Needs to be altered if inaccurate.

• For a small fee individuals must be shown the information stored on them.

• Cannot be disclosed.

• Must be adequate and relevant. (5)

2008 4DII
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	5
	The use of the most up-to-date technology is extremely important in the music

industry. Describe the benefits to an organisation of investing in new technology.

	
	• Increases the speed of information handling

• Can make use of integrated systems such as fax, photocopier, e-mail, scanner all in one PC

• Improves production methods through use of robotics and CAD/CAM

• Improves efficiency in administrative functions

• Enhances reputation with potential customers

• Reduces staffing costs

• Allows for teleworking

• Allows for improved communications on a global scale

• Can mean e-commerce is possible

(The above list is not exhaustive, credit any relevant answer. Watch for repetition.) (5)  2009 Q5 CS

	6
	 It is becoming more popular to purchase products online. Explain the

advantages to an organisation of selling products over the Internet.

	
	• The full range of an organisations products can be shown on a website

therefore the products are available for consumers to look at

• Customers can purchase online from their own home – increase sales

• Allows worldwide sales – global economy

• Sales can be made 24/7

• Reduces costs due to not requiring expensive premises or large amounts

of staff

• Customers can leave comments on websites

• Can make use of customer details for market research purposes

• Customer satisfaction

(When the command word explain is used then there must be a development to explain the reason. No marks are credited for merely identification.) (4)  2009 Q1A

	7
	Distinguish between the terms quantitative and qualitative information.

	
	• Quantitative information can be measured and is expressed in numerical

format. Qualitative information is descriptive and expressed in words.

• Quantitative: easier to analyse, is factual, can be used to make

forecasts or comparisons. Qualitative: can be used to find out

customer opinions, can be used to make judgements on a product. (2)  2009 Q1B

	8
	Justify why strategic decisions are made by senior managers.

• They are long term and only senior managers would make decisions

• They have far reaching or lengthy consequences

• They shape the objectives/direction of the organisation

• They have a high financial risk

• Require a knowledge of the whole organisation and its policies (3) 2009 q3e


