	EXAM TECHNIQUE

USING THE COMMAND WORD DESCRIBE AND THE CONTEXT OF MARKET RESEARCH

	Question:  

Many organisations segment their market by gender eg male or female.  

Describe 6 other methods that an organisation could use to segment their market.
2009 – 5d worth 6 marks

	Solution – theory

An appropriate description of any 6 of the following methods:

• age 

• occupation 

• education 

• socio-economic 

• geographical 

• cultural/religious background

• family lifestyle 


	Your task – can you DESCRIBE 6 of the above methods of market segmentation?  Remember not an advantage or disadvantage but a detailed description of what the method actually is!

	

	

	

	

	

	


